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The basics

The Twitter logo is a powerful symbol for what's 
happening in the world and what people are 
talking about right now. Here are some rules 
of the road when using our logo.

• Only show the logo in Twitter blue or white. 

• Don’t alter, rotate, or modify the logo.

• Don’t animate the logo or make it  
talk, chirp, or fly.

• Don’t surround the logo with other  
birds or creatures.

• Don’t accessorize the logo with  
extra elements like speech bubbles.

• Don’t anthropomorphize the logo.

• Don’t overemphasize the logo.

• Don’t use previous versions of the logo.

• Follow the clear space guidance  
in this document.

Logo

Logo
The Basics

The newj logo is a powerful symbol for what’s 

happening in India and what people are

talking about right now. Here are some rules to 

using our logo

•Only ever use our logoi n white.

•Don't alter, rotate or modify the logo.

•Don't accessorize the logo with extra elements.

•Don't anthropomorphize the logo

•Don't overemphasize the logo.

•Don’t use the previous versions of the logo.

•Follow the clear space guidance in this document
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100%

150%

Logo clear space Logo minimum size

16 px

 
Clear space and 
minimum size

When you’re using the logo with  
other graphic elements, make sure 
you give it some room to breathe. The 
empty space around the logo should 
be at least 150% of the width of the 
logo. To ensure the logo maintains its 
visual impact, do not go any smaller 
than 16 pixels wide.

Logo

Logo
Clear space

When you’re using the logo with

other graphic elements, make sure

you give it some room to breathe. The

empty space around the logo should

be at least 150% of the width of the

logo. 

100 %

150 %



Grey Blue White

Logo variations
Brand guidelines
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Update Update Update

Logo
Logo Variations



Logo
Logo for verticals

Replaced per vertical
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Layer 2

10–20% black tint

Blue logo on white background

White logo on image background

White logo on blue background

Layer 1

Original image

 
Color

The Twitter logo is always either blue  
or white. It must be legible and maintain 
the integrity of its form.

When placing the logo on an image, 
always use the white logo version.  
For images with a light background, we 
suggest applying a 10-20% black tint to 
the entire image to maintain legibility of 
the white logo. 

And never show the Twitter logo in 
black or any other colors.

Okay, we do have one exception:  
some limitations with color printing may 
apply. This is the only time the logo is 
permitted to be displayed in black with 
prior permission from Twitter.

Logo

Logo
Colour

The Newj logo is always  white. 

It must be legible and maintain

the integrity of its form.

When placing the logo on an image,

always use the PNG logo version.

For images with a light background, we

suggest applying a 10-20% black tint to

the entire image to maintain legibility of

the white logo.

And never show the newj logo in

black or any other colors.

Okay, we do have one exception:

some limitations with color printing may

apply. This is the only time the logo is

permitted to be displayed in black with

prior permission from the design team.

#���

Layer 1

Original image

Layer 2

10–20% black tint



Brand Guidelines
Colour

We have observed and recognised that the colour 

orange has diverse and culturally vibrant meaning 

in the Indian community so we adopted that as the 

primary colour for newj.

#�a951

#000000

#���



Brand Guidelines
Typography

When we as a company were trying to �nd our voice 

we developed and modeled it to not only echo the 

sentiments of our audience of tier 2 and tier 3 cities 

of the country, but also to amplify it and introduce 

them to new ideas in a manner most comfortable 

to them.

we have observed and recognised that the colour 

orange has diverse and culturally vibrant meaning 

in the Indian community so we adopted that as the 

primary colour for newj.

Tahoma

Adorsholipi

Myriad Devanagari

Adobe Kannada

Adobe Telugu

Uni Ila.Sundaram

Myriad Devanagari



70 Font Size (Black)
Spacing: 110

Myriad Devanagari
िहंदी

मैरिड  देववादे वादे जायते तत्वबोधः
Black
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Primary Secondary

Black

HEX  #14171A 
RGB  20 23 26

CMYK  76 68 63 78 
PANTONE Black 7 C

Blue

HEX  #1DA1F2 
RGB  29 161 242

CMYK  69 26 0 0 
PANTONE 2382 C

Dark Gray

HEX  #657786 
RGB  101 119 134

CMYK  65 46 37 8 
PANTONE Cool Gray 9 C

Extra Extra Light Gray

HEX  #F5F8FA 
RGB  245 248 250

CMYK  3 1 1 0 
PANTONE Cool Gray 1 C

Light Gray

HEX  #AAB8C2 
RGB  170 184 194

CMYK  34 20 18 0 
PANTONE Cool Gray 7 C

White

HEX  #FFFFFF 
RGB  255 255 255

CMYK  0 0 0 0

Extra Light Gray

HEX  #E1E8ED 
RGB  225 232 237

CMYK  10 4 4 0 
PANTONE Cool Gray 3 C

Color
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70 Font Size (Bold)
Spacing: Auto

Font - 70
Spacing - 100

Tahoma
English - Bangla

The quick brown fox jumps 
over the lazy dog.

Bold

Adorsholipi
বাংলা

Regular

তুিম আমার সব,

আিম েতামােক ভােলাবািস



Font - 90
Spacing - 110

Font - 80
Spacing - 100

- kannada - Telugu
Adobe Kannada

Bold

Adobe Telugu
తెలుగు

Bold

ಕನಾ�ಟಕದ ಜನ��
ಹೃದಯ �ವ�ಕ ನಮಸಾ�ರ ಗ�

ಕನ
ಡ

�ండు ��� �ల
�లుగు ప� జల� నమ��రం
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Our typeface is bold, simple, and 
universal — it allows us to emphasize 
the voices on Twitter. 

For Tweet treatments, we use Helvectica 
Neue Bold for the name, the Tweet itself, 
and timestamp, and Helvetica Neue 
Regular for the username.

When you pair the logo with a 
username and hashtag, feel free 
to use a typeface that's from your 
brand's design system.

Helvetica 
Neue 

 
Our typeface

55 
Roman

75 Bold

Typography

- Tamil
Uni Ila.Sundaram

Regular

- Marathi
Myriad Devanagari
मराठी

Black

Font - 80
Spacing - 90

Font - 70
Spacing - 110

कस ेअसले 2020 इ�ोच ेवष�ெசன்ைனயில் ஒரு நாள்

தமிழ்



55 
Roman

Paragraph font

ABCDEFGHIJKLMNOPQRSTUVW

abcdefghijklmnopqrstuvw

Arial
Regular 

Semiotics aesthetic freegan pour-over 
jianbing. Artisan blog retro neutra.

Oblique 

Semiotics aesthetic freegan pour-over 
jianbing. Artisan blog retro neutra.

Bold

Semiotics aesthetic freegan pour-over 
jianbing. Artisan blog retro neutra.

Typography
Brand guidelines
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Update

Update

Update

Update
Update

Brand Guidelines
Anatomy



Typography
Brand guidelines

Headline font Regular 

Bold 
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Update

Update

Update

Update

Update style

Video Guidelines
Horizontal Anatomy
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भारत में भी चल रहा है हैलोवीन का जादू 

लोग पहनते हैं इस दिन भूतों जैसे कपड़े

Graphic templates should not be modi�ed or
changed without proper approval from design.

All graphics should stay within the guide perimeters

Credits are the only exceptions



Video Guidelines
Square Anatomy
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भारत में भी चल रहा है हैलोवीन का जादू 

लोग पहनते हैं इस दिन भूतों जैसे कपड़े

Do not move position or change the scale

Be mindful of the Title/action safe grid 
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Video Guidelines
Vertical Anatomy
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भारत में भी चल रहा है हैलोवीन का जादू 

लोग पहनते हैं इस दिन भूतों जैसे कपड़े
cr
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भारत में भी चल रहा है हैलोवीन का जादू 

लोग पहनते हैं इस दिन भूतों जैसे कपड़े

Browse

988573 Views   123 Comments

NEWJ
newjplus
1 day ago

0:22

•Make sure you use the right 

vertical libriary as there are two -

IGTV and Full Frame.

•IGTV elements are restricted to

accommodate the Instagram 

elements.
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Tweets represent the building blocks of 
the Twitter experience and the real voices 
that drive everything that happens on 
our platform. When you show Tweets in 
marketing, make sure they are real and 
exist on the platform. Each Tweet should 
be displayed verbatim — don’t alter, edit, or 
fabricate any aspect of a Tweet’s message.

• Don’t pull elements out of context, 
editorialize, or discriminate based  
on content. 

• Don’t alter usernames, real names, or 
hashtags (preserve the caps, lowercase, 
numbers, underscores, etc).

• Always credit Tweets by displaying the 
account's full name and username, and 
credit the Twitter platform by using the 
Twitter logo.

• Twitter can’t provide permission to use 
third party Tweets, logos, or images. If 
you’re using third-party content, please 
consult with your legal team to assess 
any legal risk. If the Tweets are your own, 
you’re free to use or display them, so 
long as you comply with these guidelines.

 
Anatomy
Tweet treatments

21 Mar 2016

Name
@Username

@UsernameAvatar FrameName LogoTweet content

This is an example of a Tweet 
treatment.

Ensure you use the End Slates made for the speci�c platforms.

Video Guidelines
End Slates



Company 
Business Card



RGB
(Red, Green, Blue) color mode is for anything that is 
computer-based design. This includes websites, 
apps, banner ad and any other design created for 
electronic use.

Raster
Raster images are made up of a set grid of dots 
called pixels, where each pixel is assigned a color 
value. Unlike a vector image, raster images are 
resolution dependent. When you change the size of 
a raster image, you shrink or stretch the pixels 
themselves, which can result in a signi�cant loss of 
clarity and produce very blurry images.

CMYK
(Cyan, Magenta, Yellow, Black) color mode is used 
for print design. This includes logos, business cards, 
stationary, illustration, packaging and any other 
designs used for print.

Vector
Vector images are made up of points, lines, and 
curves that can be in�nitely scaled without any loss 
in image quality.

Lossless
Lossless image formats capture all of the data of 
your original �le. Nothing from the original �le, photo, 

�le may still be compressed, but all lossless formats 
will be able to reconstruct your image to its original 
state.

Lossy
Lossy image formats approximate what your original 
image looks like. For example, a lossy image might 
reduce the amount of colors in your image or analyze 
the image for any unnecessary data. These clever 
technical tricks will typically reduce the �le size, 
though they may reduce the quality of your image.

Brand Guidelines
Glossary



PDF

PDF stands for Portable Document Format and is an 
image format used to display documents and graphics 
correctly, no matter the device, application, operating 
system or web browser. At its core, PDF �les have a 
powerful vector graphics foundation, but can also display 
everything from raster graphics to form �elds to 
spreadsheets. Because it is a near universal standard, 
PDF �les are often the �le format requested by printers to 
send a �nal design into production. Both Adobe Photoshop 
and Illustrator can export straight to PDF, making it easy to 
start your design and get it ready for printing.

EPS

EPS is an image format that stands for Encapsulated 
PostScript. Although it is used primarily as a vector 
format, an EPS �le can include both vector and raster 
image data. Typically, an EPS �le includes a single 
design element that can be used in a larger design.

AIAI is a proprietary vector image format that stands for 
Adobe Illustrator. The format is based on both the 
EPS and PDF standards developed by Adobe. Like 
those formats, AI �les are primarily a vector-based 
format, though they can also include embedded or 
linked raster images. AI �les can be exported to both 
PDF and EPS �les (for easy reviewing and printing), 
and also JPEG, PNG, GIF, TIFF and PSD (for web 
use and further editing).

PNG

PNG is a lossless raster format that stands for 
Portable Network Graphics. Think of PNGs as the 
next-generation GIF. This format has built-in 
transparency, but can also display higher color 
depths, which translates into millions of colors. PNGs 
are a web standard and are quickly becoming one of 
the most common image formats used online.

TIFF/TIF

TIFF is a lossless raster format that stands for Tagged 
Image File Format. Because of its extremely high 
quality, the format is primarily used in photography 

�les when you scan a document or take a photo with a 
professional digital camera. Do note that TIFF �les 

These �les will be much smaller than traditional TIFF 
�les, which are typically very large.

JPEG/JPG

JPEG is a lossy raster format that stands for Joint 
Photographic Experts Group, the technical team that 
developed it. This is one of the most widely used 
formats online, typically for photos, email graphics 
and large web images like banner ads. JPEG images 
have a sliding scale of compression that decreases 
�le size tremendously, but increases artifacts or 
pixelation the more the image is compressed.

Brand Guidelines
Glossary
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